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Salesforce users everywhere have been using

#salesforcelselfie to show how they run their

business from their phone with the Salesforcel

mobile app. Thank you to everyone who shared
their examples.

Here are 100 of the best so far.
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Prospect Activities

Activity Type Score Date
Video  Watched 75%+ 5 08/20/1
10 12/11111.

03!'20!|

08/2911

11/16/1

Explore the Salesforcel App »



http://bit.ly/1cQ8V9M
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,/* ike Gallagher
- @gallaghermike
“Finally everything my office knows
about a sale is in the palm of my hand!
#salesforcelselfie”




Jna Saunders Bill Doyel
LaunaSaunders @wdoyel
’ - collaborating with “#salesforcelselfie - Loving the ability
- any device, anytime! to create custom publisher actions for
sforce1selfie” the app!”

==




?/ “asinoSoft

casinosoft
“Updating casino player information live
from the floor. No waiting in players club line.
#salesforcelselfie”

@




i Jane Morrin
- @JaneMorrin

“#salesforce1selfie #Dealmaker Smart
Call Planner on the go! #loveit ;)"
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i dam Lewites

~ @Alewites

"#salesforce1selfie When @ conferences
not enough time to import leads. Use SF1 to
quickly create leads & task actions.”
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~ Jason Scheckner
- @jscheckner

“#salesforcelselfie”
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don, Apr 21 11-12 pm = SF-Landmark-2th

1T e e

i

Connect witl rep‘s‘ and
irack performdfi€e on the go

Explore the Salesforcel App » \



http://bit.ly/1cQ8V9M

?/ “arolMcBarrel
@CarolRWade

@
5) “You wanna locate a jobsite from your

0 gclq to mobile? No prob! #salesforce1selfie”




-

Kirsten Jury

@kirstjury

“Salesforce app great for on the go
action excellent to create JRs on road or
check Cust info. #salesforce 1selfie”

semeisens O2-UK 3G

Select the component

“ASales

Service Status

Sales
Customer Retention

Fixed xDSL New
Connection

Fixed xDSL Upgrade
Mobile Bill Pay Migration

Mobile Bill Pay New
Connection

¢ 066 ¢ O

-

lervolino Francesco
@socialcloudtech

“How cool is this dashboard? Clear,
simple and accessible everywhere.
#salesforce1selfie”

Map top prospects

-

David Fisher
@dfisher_sfdc

"“#salesforce1selfie map integration,
dashboards, e-signature for efficient
recruiting of US Army Future Soldiers!”
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GetFeadback

Mew Child Case Lag a Call

Explore the Salesforcel App »


http://bit.ly/1cQ8V9M

seco ATET LTE 632 PM

e
Post
Photo

New Child Case Log a Call

x

- GetFeedback
- @getfeedback
“Now send @getfeedback customer sat
surveys and handle responses in real-
time. #salesforce1selfie”



M
. ~ Rakesh
o \ ‘, @Rakeshl

ot o “Salesforce screenshot of dashboard

. #salesforcelselfie”
& @ .



SECTION 4: MARKETING e
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Explore the Salesforcel App »


http://bit.ly/1cQ8V9M
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1a Stepha :
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ganic twitter campaign
tepping out for
elfie”

Email Marketing

~ Cloud Innovation
@cloudinnovate

“Follow-up on projects with @salesforce1
mobile. #salesforce1selfie”




a Saunders

Dave Rigotti

- @drigotti
“See marketing details of leads with
@bizible so | know what they know
before calling. #salesforce1selfie”

al engagement

Rennie Filler
@RennieFiller

" built an app to capture and monitor
our company related social media posts.

#salesforcelselfie”
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SECTION 5: DASHBOARDS
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Explore the Salesforcel App »



http://bit.ly/1cQ8V9M

"

o ~ Mark Wheeler

o \ ‘, @WheelerForce

LA “#salesforce1selfie Are you kidding
me...\What? 104% Niiice!”
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\  Darshit Kavathi
DR o

ingmakea “Here is the snapshot of flexibility which
and women!” #salesforce1selfie offers on mobile for

& dynamic users”
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b Jennifer Wobser
- @crmsalesgem
“Critical data points created for exec meeting
today using Metric Dashboard Components
#salesforce1selfie”
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SECTION 6: PRODUCTIVITY
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499124

Explore the Salesforcel App »

Asha Aravindakshan

Status: In Progress

Completion Status: _ﬂ
Metric: 12
Due Date:; 8/31/2014

Asha Aravindakshan

Status: In Progress

Completion Status: _‘
Metric:
Due Date: 8/31/2014

Asha Aravindakshan

Status: In Progress

Completion Status: j
Metric:
Due Date: 8/31/2014

Asha Aravindakshan

Status: In Progress
Fal e

Leading the ongoing HR information syste...

Overseeing and managing Ashoka salary/b...

Providing leadership in collaboration with e...

Building and managing Talent's internal co...

!
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http://bit.ly/1cQ8V9M

Track project progress

First Name

¢ Last Name

| Email

i Title

{ Lead Source

oo VI Faonees  wWeb

- -

Keir Bowden Daniel Peter jackie roshan

- @bob_buzzard @danieljpeter @Jackie_Roshan
"Adding an item to my expense claim "Here's my #salesforcelselfiel - “#salesforcelselfie instant updates on #
on the go, photo resized in JavaScript to Salesforce reports for mobile friendly of schools @PencilsOfPromis has broken
save bandwidth. #salesforce1selfie” reporting in sf1! ground on (22111)"



Current Project

-

cative Sys Con aria S Belli
‘@CreativeSysCon @JustAGirlyGeek
“#salesforcelselfie” "Managing projects on the go using a
custom object. #salesforce1selfie”
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?/ Wichael Vicchitto
- @MikeVicchitto
“#salesforcelselfie of @jobscience

candidate submittal review on mobile!
#recruiting”




: ~ Tim Ernst
O \@ r; - @TimErnst
“#salesforcelselfie love the ease of

which | can get my notifications on the
Salesforcel app!”
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inic? Thumbs

@PaulZicuis

, “Ability to find contacts quickly and
of business. keep records updated in real time.

& #salesforcelselfie”

T i/ aul Zicuis
@)

D
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o ~ Matt Rychener
o \ ‘, @mattrychener
/euse “@salesforce is amazing. It helps our non-

profit manage key client documentation and
 services. #salesforceselfie”
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SECTION 7: 1T & ADMINISTRATION

Explore the Salesforcel App »



http://bit.ly/1cQ8V9M

f/ \atalie Regier

- @gnatrae

“Tracking internal trainings with @salesforce1.
Launched #Spring14 & custom @TalentPlusinc

apps. #salesforceselfie”
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~ Andy Mahood
| b @andymahood__¢
lesforce , , "My #salesforce1selfie managing my dev

0 ensure backlog for building @TaskfeedApp using
® @TaskfeedApp on my phone #meta.




Access external systems

N\

ALL

Log-07463

Log-07462

Log-07461

Log-07460

-

Deepa Patel Luke Brindle Pat Patterson
@HalakConsulting @Luke_sfdc @metadaddy

“#salesforce 1selfie Monthly activity “#salesforcelselfie | can monitor and "My #salesforce1selfie: app showing how
dashboard - duration hours and record support large custom apps on the move! to call external APIs, e.g. get issues from

count! @GitHuUbAPI”



~ Galvin Technologies
- @galvintech
“We handle our computer inventory
management from #Salesforce1

#salesforce1selfie”




SECTION 8: BACKOFFICE INTEGRATION

ble 1 provide a name
<7 Thanks!

10 Advantages
ofa Mobile a
Marketing Team T T

), Matt Wesson
3 days ago
@Mathan Wewrl Here you go! hitps://
org62.my salesforce.com/
70130000000InMy

Like

Nathan Weurl
3 days ago

@Matt Wesson - Thanks so d
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Inte with backBiifice dai

Explore the Salesforcel App »


http://bit.ly/1cQ8V9M
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~ Roger Ah Chang
- @RogerChangRP
“With our custom objects we've transformed
a sales and marketing product into a back
office #crm #salesforce1selfie”




SECTION 9: COLLABORATION

Explore the Salesforcel App »



http://bit.ly/1cQ8V9M

N
) ~ Mark Wheeler

o \ ‘,/ @WheelerForce

3 1O “#salesforce1selfie Customer Service
JUMPS onboard using Chatter”



& All Jobscience (Priw
Vicki Appe

aMichael Canelas Great feedback
today from Shelley Levy at Uncommon
Schools about Mike Canelas: "l just
wanted to let you know that Michae

Continue Reading
% You're a RockStar!

-

Miranda Nash
@mirandanash

"My favorite #salesforce1selfie using
The Feed to foster positive genuine
culture (which also helps recruiting!)”

-

Thys Michels
@thysmichels

“Love #salesforcel can view new funds
approved every morning! Looks like a

good month! #salesforce1selfie”

Share field updates

-

Mike Gallagher
@gallaghermike

"We use Chatter to keep the off-site team
in-the-loop about shipments, bdays.

#salesforcelselfie”
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o - FErica Kuhl
o \ ~ @ericakuhl
L2 o “Loving Salesforce1! Reviewing some new

Success Community mockups while watching
soccer practice. #salesforce1selfie”
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=) i -ergus Griffin

\ ~ @fergusgriffin

e “Getting ready for Salesforce1 World Tour
Boston, April 2. How else? With #salesforce1!

#salesforcelselfie”



SECTION 10: CUSTOMIZATION \v

Explore the Salesforcel App » N H,/‘


http://bit.ly/1cQ8V9M

-

@BTsibelman -
“New #Salesforcel load screen.thank you
@salesforce awesome spring 14 update.

alesforcelselfie”

eniamin Eye
@VXFlyer

“Love that we can now add some
@VirginAmerica branding to the @salesforce

app! Icing on the cake! #salesforce1selfie”




Green Light

Oft

Sweet.

Daniel Peter ™) ‘ ~ Tim Foster
@danieljpeter : @tgfoster
"Hello world #salesforce1selfie “#salesforceselfie deal strategy on my

#raspberrypi” phone - very handy @salesforce
@thetasgroup!”




U

ELTONApp Brad Gross
‘@elton_app - @imperialstout

"#salesforceselfie Tracking Equipment "My #salesforce1selfie - Our new and
with Salesforce1” improved internal time tracking system!”




Search real-time product lists

Chris Spencer
@Spence39l

“Do | have this item? Why yes | do, in two
pack sizes. #salesforcelselfie”

» | RUNYOUR BUSINESS
SalC‘Sf(‘)I'CC FROM YOUR PHONE

Get the app and share how you're
using it with #salesforcelselfie

#_ Available on the Get it on
L App Store » Google play


https://itunes.apple.com/us/app/salesforcea/id404249815?ls=1&mt=8
https://play.google.com/store/apps/details?id=com.salesforce.chatter&hl=en

The information provided in this e-book is strictly for the convenience of our customers and is for general informational purposes only. Publication by salesforce.
com does not constitute an endorsement. Salesforce.com does not warrant the accuracy or completeness of any information, text, graphics, links or other items
contained within this e-book. Salesforce.com does not guarantee you will achieve any specific results if you follow any advice in the e-book. It may be advisable

for you to consult with a professional such as a lawyer, accountant, architect, business advisor or professional engineer to get specific advice that applies to your
specific situation. © 2014 Salesforce.com. All rights reserved.
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