salesforce

5 'Il'r"""':“!

MARKETING CLOUD

([ ] ﬂ E];}fr.ﬂ"ﬂ;""i 38
s & Dead 'n:.‘""#'.‘f.--l'-':t* _
' oot wty Tweets ﬂ 3
2
/ Meons . 2

e Matthew D'Conner ¥

Sentiment Over Time

ST Adrrrigimban
Jousney BUlGE

] R ] ISR SR =

GNCE IMTALACTIAN = e Tty Running Shot hiweracion
n L T ?M Cupprpee [t
Connect Your Car 1, 955,564 e eciies ' 46.3% 768,098

3. Caefad Engy Sogw &y

, -5 o
R o Show M Labas [ 1L Total Popuiasan i e """’-I.’" -
w heta HR Imeracton Fian Lwas ! S g ¥ = = =

DLUFRENT =

= i‘i ™ - - = | B e T L ]
bl "'{-' — — — — e . P R e 11:56 AN !

|| oo < Alex and Ani

! HRAENT POSULETION

S it et 8 o |
e §
213302 o ﬁ L Exit n Diay §
P R A ertr : b= s Bork - gy 1, 2005
S PERFORMMNGE et
v §2.3% 788,898 | ks N ,
i Kb poal o B0 | I,

Delivary Confirmahan
m WO A e I e 1 2y

| ';'E“I!;!ﬂml!-:-‘:’l-’.’@'_.lkn
e o &4 289K 050
et s @E[a‘c}-_
izl Post: Last Pas

411

Edt Ewmt Emai Scan OR i J

Vil ik By Cftana? :Q:-.l Y | 20 | -

; f 714 Mentions d
16,278 (47%) 0 152% 1.7k :

Mg Rer'd
Lini: Scan 08
& L

Posts O

? et 508 of g opulzson wer Time
Yo Scan the Ot code 1y
corect e car o the

Shoeniowin mable apg,




> Home

What's Inside

Journey Builder

Email Marketing

Mobile Marketing

Sulld and manage 1-to-1

customer journeys

Social Marketing

Web Marketing

Advertisi . . - . . . . .
el Marketing Cloud is the world’s most powerful 1-to-1 digital platform for marketing across email, mobile, social, website
experiences, advertising, and connected products. Deliver the right message, to the right person, at the right time -
Predictive Intelligence guiding your customers along their journey with your brand every step of the way.
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WHAT'S INSIDE

Marketing Cloud unites customer data from sales, service, and marketing
and gives you the ablility to detect and respond to real-time behaviors

at scale. By combining all available data sources into individual contact
records that are constantly evolving, it fills the customer engagement
tank with the fuel to power highly personalized and relevant 1-to-1

communications across channels and devices.

Regardless of where you are in the customer

ifecycle — from acquisition to selling, onboarding,

Connect Your Car

46.3% | 788,898 people met the goal

engagement, and advocacy — Marketing Cloud will

empower you to deliver the exceptional experiences

your customers expect and deserve. To find out how, —

L from this version

explore the following pages where you'll find:

v I want 80% of the population
to Scan the QR code to
connect the car to the
Showdown mobile app.

- Marketing Cloud features

- Examples of real-world applications

- Insights for numerous industries
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JOURNEY BUILDER

Join your customers on a 1-to-1 experience.

Plan, personalize, and optimize customer interactions
across the customer lifecycle. lllustrate each step of the
journey, automatically guide customers along their path,
and optimize performance with inline metrics and testing.
Through an easy-to-use, drag-and-drop interface, manage

the experience across online and offline channels.

Real-world example: A clothing retailer can provide customers

with cohesive, personalized experiences through its mobile app.
Based on each customer’s profile and history, the retainer can send
discount offers for a customer’s favorite brands, reminders about
items on their wish list, special member-only promotions, and more.
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Create An Email Complete Your Room

(]
ies 4 AddContent «” Preview

PERFECT COMPANION

Whether you desire fun in the sun, or book in the shade,
our endless outdoor options are sure to please when it
comes to completing your room - indoors and out

SHOP ALL OUTDOOR

MATIL MARKE TING

Design, track, and optimize great email campaigns.

Stand out Iin your customer’s inbox. Reach individual users
through hundreds of features, such as easy-to-use creation
tools, a drag-and-drop editor, and powerful personalization
capabilities, including predictive intelligence. Improve
performance and drive business results with tailored,

relevant content scalable to any size of email campaign.

Real-world example: Hotels can drive loyalty with a series of
three welcome emails, including an invitation to their rewards
programs, details on their spa services, and promotional offers
for weekend activities.
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SMS Activity Configuration

Activity Name *

Message Name *

Short/Leng Code *

Messages

Outbound Message *

Campaign

Test Message

Wednesday, June 17

@ 59545
Congrats on receiving your new Hot
Wheels. Remember to scan the QR code
to load it into the Showdown App.

MOBILE MARKE TING

Connect with your on-the-go customers.

Mobile features connect you with your customers at any
place, at any time. Use real-time interactions with in-
app push notifications, SMS and MMS messaging, geo-
fencing capabilities, and other helpful tools to reach your

customers during key moments that matter.

Real-world example: Restaurants can send push notifications
to app users based on proximity to their nearest store location
— alerting them to daily specials, reservation openings, or
happy hour promotions.
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Enhance your fans’ and followers’ experiences.

Build meaningful relationships across all social channels.
Collaboratively plan campaigns from one unified view anad
connect your marketing, service, and sales teams directly

to your customers in real time.

Real-world example: An airline can use social monitoring to
quickly detect, route, and resolve customer service cases that
arise. Whether it's providing alternatives to large numbers of
passengers facing weather delays, or providing 1-to-1 assistance
to a customer at check-in, service teams can respond before
their phones start ringing.
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to each and every customer when they visit your site.

Predictive Intelligence

Content and Messaging

Real-world example: A concert venue can track users who visit the

upcoming shows page multiple times without buying tickets. The next
Customer Data Platform time a user visits the home page, the concerts they've clicked on most
are prominently displayed — automatically.

Marketing, Sales, and

Service Success

Get Started
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Placements

Blacements
Northern Trail Outfitters Mobile News Feed

nto

Check out our hiking gear sale!

Mobile Devices
All Mobile Devices

Wifi Targeting
Users with any connection

Locations
United States

Ages
All Ages

Interests
Running

Triathlons

Trail running

n NTO - Running
Facebook Campaign

Client
Northern Trail Outfitters

Start Date

Campaign Objective
Page Post Engagement

Segment by
audience

ADVERTISING

Create new customers with highly targeted messaging.
Marketing Cloud helps you run sophisticated advertising
programs easily and at massive scale. Use CRM data to tailor
and trigger messaging, and find new customers who are like
your best customers. Create and optimize campaigns with
one elegant interface across channels, and run your highest-

performing ads more often.

Real-world example: A large hotel brand can support an
ongoing campalgn to reach guests in a specific region who share
common traits with the hotel’s most-satisfied customers. When
guests book, the hotel can trigger ads that reach guests on their
mobile devices before, during, and after their stay — to promote
cross-sell, upsell, and advocacy.

marketingcloud.com | Followus f W


https://www.salesforce.com/marketing-cloud/overview/
http://marketingcloud.com
https://twitter.com/marketingcloud
https://www.facebook.com/MarketingCloud

Home

What's Inside

Journey Builder

Email Marketing

Mobile Marketing

Social Marketing

Web Marketing

Advertising

Predictive Intelligence

Content and Messaging

Customer Data Platform

Marketing, Sales, and
Service Success

Get Started

Edit Display

(¢ Product Details

Choose Identifiers & Edit

In this section, you will determine what information is displayed in your recommendation (the
identifiers) and how you would like those recommendations to look in your email. To manipulate the
order of the identifiers, cut and paste the generated code in the order you want the pieces of
information to appear. Click “preview” to see how your recommendation will be displayed.

Add an Identifier

BisDate v m

onpars . J e |

<img src="%%ImageLink%%" />

<p align="center">%%ProductName%%</p>

<p align="center" style="color: red" >Regular Price: %%RegularPrice%%</p>
<p align="center" style="font-weight: bold" >Sales Price: %%SalePrice%%</p>
<p>%%BisDate%%</p>

Copy and paste to change the order

& Images are currently generating Exit WEECELCL Ul  Stage Changes

Preview

Torrent 4 Pack
Regular Price: $100.00
Sales Price: $80.00

PR

-DIC TV

- INT

-LLIG

-NC

Automate decisions based on your data.

Use analytics from Marketing Cloud to create unique user

experiences. Predict the best offer, product, or content for

each individual customer based on user profile, browsing

activity, or number of interactions with your brand across

all channels — automatically.

Real-world example: An online furniture retailer detects that a

customer who previously purchased a couch and dining room set

IS now viewing cribs and changing tables. The change in behavior

triggers emails with promotions for expectant parents.
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Content

Sort By Date Modified ~ A4

All Content

Import content from Email into Content Canvas. Import Content

Mobile Marketing
Be dynamic and relevant. Get noticed.

Marketing Cloud makes creating and sending content easier

Social Marketing . . .
and more effective than ever. Preserve your brand’s voice while

4 2 Person Dock .jpg Multiple selected g Westwind 2.jpg Big Fat Frog 24.jpg
May 13, 2015 01:14pm May 13, 2015 12:55pm May 13, 2015 12:55pm May 13, 2015 12:54pm May 13, 2015 12:54pm
by Scott McCorkle by Scott McCorkle by Scott McCorkle by Scott McCorkle by Scott McCorkle

streamlining workflow and approvals across all channels by

Web Marketing : : :
creating a library for all preapproved images and messages —

SO anyone on your team can create timely on-brand messaging.

AdvertlSlﬂg 1-250f55Items 25 o | perpage

Predictive Intelligence

> Content and Messaging H

Customer Data Platform a special offer on rain gear for subscribers planning a trip as a large

Real-world example: An outdoor equipment retailer can quickly create
dynamic and attractive emails with a built-in photo editor — promoting

storm approaches their area.
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Get Started
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Contact Builder

Data Designer Atribute Groups |Events

All Contacts

Data Sources

Business Unit

Data Extensions Imports » Roon B Board

Contacts

Create
Attribute
Group

Welcome Matthew O'Connor v

Show Attribute Library

CUSTOMER DATA PLATFORM

Really get to know your customer.

Pull data from any source to deliver personalized and relevant
content — at any time. Record and store information from
website visitors, such as click patterns, answers on customer
surveys, popular methods of subscription — even your

customers’ birthdays.

Real-world example: Travel companies can compile highly targeted
user profiles with Marketing Cloud. They can base suggested offers
on an individual’'s demographic data, home location, travel interests,
and purchase history.
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Journey Builder Interactions Analytics Administration

Browse All Interaction

New Lead Conversion

» | Contact Entry: Single Entry

Interaction Plan Duration: 4 Days

> | Activities
MESSAGES
NAME
v | Send Emai
& Ema New leads from
= Send SMS Salesforce
— DESCRIPTION
k| Send Push Event fires when new leads
— are aquired.
EVENT SOURCE
Master Subscribers
FREQUENCY
2> Decision Split Daily
SCHEDULE
%> Engagement Split 6:00PM

£ Random Split

/ Wait Until Trigger
N

CUSTOMER UPDATES

J@ Contact Data

&@ Data Extension

SALES & SERVICE CLOUD
ﬁi‘ Create Lead

‘0 Create Case
Update Campaign

~® Member Status

Business Unit
NTO +

Welcome Scott v

VIARK

ETIN

G, SALES, AND

SERVICE SUCCESS

Unify your team.

Send emails directly from Sales Cloud with Marketing

Cloud integration. Use Social Studio to provide excellent

customer service through social media. Measure,

analyze, and optimize your campaign from one simple

Interface — blurring the lines between the sales, service,

and marketing departments.

Real-world example: A large bank closes a case in Service Cloud,

which automatically triggers Marketing Cloud to send a survey.

A favorable response to that email triggers a nurture journey.

An unfavorable response creates a notice in Sales Cloud for follow-

up with a live sales representative — demonstrating the bank’s

commitment to the customer.
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(et started.

Maximize your marketing strategy.

et the tools you need to create personal marketing campaigns that drive real revenue and
ncrease RO!L See the world’s most powerful 1-to-1 platform for customer journeys in action,
and transtform your customer relationships today.

WATCH DEMO

Get inspired and learn more at

marketingcloud.com

Or, to speak to an expert, call us at 1-866-558-9834.
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